Tourism is expected to vitalize the declined region's economy and to create the region's brand, but it sometimes causes the problems such as the pollution and the disruption of natural resources. This study aims to clarify the treating process of the problems caused by the tourism boom through case studies and to suggest the process for sustainable development of tourism areas based on analysis on the solution measures in each of the cases. As a conclusion, it suggests the importance that the local society of tourist areas should consider the process including the recycling use of regional resources together with the promotion for sight-seeing in order to make the balance of vitalization of tourism and preservation of natural resources.
(1) (2) Tourism is expected to vitalize the declined region's economy and to create the region's brand, but it sometimes causes the problems such as the pollution and the disruption of natural resources. This study aims to clarify the treating process of the problems caused by the tourism boom through the ten case studies chosen by authors, and to suggest how to improve the development process of tourism areas from the view of sustainable development based on analysis of the treating ways in each case. The objectives of this study are as follows; 1) To clarify how the tourist areas resulted in suffering the severe environmental problems or the destruction of natural environment through analysis on the process of producing the brand image and preserving the regional resources in the cases.
2) To clarify the process from the problem occurring and the result of solution in the tourist sites through analysis on the changing process of cases which had been confronted with the environmental crisis such as pollution or destruction of the natural resources.
3) To show a model of the sustainable development process and method for building the brand as the popular tourist site through the comparison study of cases.
As a result, the measure specified by the subject more than a country such as the national park registration is effective in accepting worth of the resources. For this reason, while severe environmental preservation measures are implemented, a draw and the branding effect are also high. Acquisition of a brand which forms and strengthens the image of a tourist resort is the initial stage of a tourist resort in many cases. And brands, such as world heritage registration, have appeared also in recent years. In recent years, there is also a case where the cognition of the resources of a tourist resort progresses by the excavation of the word-of-mouth communication of the Internet, CSR of a company and the excavation of new resources. On the other hand, a minus image may be given by accident and change of the quality of resources. In addition, the tourist resort which obtained the brand by environmental measure repeats 1)Expansion of the range of an environmental measure, or independentizing, 2)Additional protection specification of important area, for strengthening of a brand, 3)Brand reinforcement by other measures. If the subject of an environmental measure becomes plurality, management of resources may become rather difficult. Moreover, the problem which a tourist resort has can be classified into the following three kinds. 1) A continuous problem: The elucidation of the cause by a research institute is needed for solution.
2) A sudden problem: Civic activities and an educational campaign perform improvement of environment and evasion of development for solution.
3) The problem by overuse Self-imposed control, environmental institution maintenance, and eco-tourism are performed for solution.
As a conclusion, it suggests the importance that the local society of tourist areas should consider the process including the recycling use of regional resources together with the promotion for sight-seeing in order to make the balance of vitalization of tourism and preservation of natural resources. 
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